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The V4C Programme

A transformational change programme, tackling underlying
systemic and structural causes of gender inequality and
exclusion of adolescent girls and women (AGW) in Nigeria.

A Empower young women through increasing their self
esteem

A Transform societyt hr ough making peo|
women increasingly positive

A Effective legal framework through securing laws and
budgets that resegedsnd t o wom

WWW.Vv4Cc-nigeria.com
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http://www.v4c-nigeria.com
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Defining Social Norms

A social norm

is a L. pattern of behavior

such that |_) individuals prefer

to conform to it
@ on condition that * most people in their relevant network
they believe that | | conform to it

[empirical expectations]

* most people in their relevant network
believe they ought to conform to it
[normative expectations]

|, How do we change current social expectations,

create new social expectations, or both?
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Process of change

) More Independent Action More Interdependent Action
Adoption of Oral Rehydration Therapy Shift to Community Latrine Usage
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Survey Design

A 2,397 men & 2,401
women ages 16 to 25

0 A 4 states in Nigeria:
o (1). Enugu | (2).
Kaduna | (3). Kano |
(4). Lagos

. A The survey is divided
0 S into three modules: 1)
Household decision-
making, 2) VAWG,
and 3) Leadership.
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